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Letõs Talk  how to GAIN EARNED MEDIA  

     
One of the biggest misconcep-
tions regarding mainstream 
press and publicity is that 
earned media should extended 
at will. There are so many    
aspects involved when it 
comes down to media outlets 
making decisions relating to 
what and who they will       
publicize including but not lim-
ited to the proper time or place 
to do so.  Often times, talents 
as well as their manager teams 
and promoters assume that the 
news about their projects and 
events will make headlines 
simply because of who they 
are or better yet; what they are 
doing.  Unfortunately, the truth 
of the matter is...as with any-
thing else, media is operated 
with due process and protocol.  
Television networks, radio 
broadcasts, magazine publica-
tions and bloggers all have a 
limited about of inventory such 
as air time and production.     
 
For example, if you or your tal-
ent has an upcoming project 
releasing during a time when 
there is world catastrophe oc-
curring, you will likely not be 
considered for media that par-
ticular week, regardless of 
what you have to say or what 
you are doing. Trending news 
will always take priority as op-
posed to self-infused publicity 
goals. Thatôs what news is 
about; keeping the world, in-
dustry and community abreast 
of everyday happening. In a 
nutshell, get in line and wait 
your turn. Approach when the 
time is right. Itôs a mere fact. 

 
In an effort to reach heightened suc-
cess when it comes to landing earned 
media; things to consider are (1) un-
derstanding the format of the network 
for which you are pursuing, (2) devel-
op a winning strategy for gaining their 
attention, (3) make certain you are 
doing something that is in keeping 
with current trends and last but not 
least, (4) check your   timing. Ulti-
mately, this could help to get the re-
sults you want. Moreover, first things 
first...give the media outlets a note 
worthy story line. In other words, 
make sure you have something of 
value to talk about. Ask yourself 
whether your story is big news and 
whether it will relate to the rest of the 
world in some way.   
 
Itôs always best to discuss with your 
team, an ideal approach to these 
things. Most of all, make sure yours 
plans and strategies are well thought 
out. Major networks want to know that 
they are dealing with professionals. 
Thus, they will expect a level of pro-
fessionalism that will meet their 
standards. A great example of that is 
for example, upon making contact 
with media; your team will be required 
to provide what they need to publish 
a story or schedule an interview. 
Sometimes that means having full 
knowledge of specs as it relates to 
your material. If you are clueless as 
to what industry standards require 
upon submitting yourself or your tal-
ent for mediaðthen your cover is 
blown. Be professional, educate your-
self and your teams before approach-
ing the mover and shakers. After all, 
they have big fish to fry; not a whole 
lot of time to school you on what is 
needed. Stories are developing every 
minute of the day and time is money! 
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In an ever-changing industry inundated with competitive trends and cutting edge innovations peaking the 
interests of investors and executive decision makers; entrepreneurs, talents and brands alike are seeking 
higher learning. One of the most intriguing secrets to winning in such a crisis is simply understanding 
knowledge behind the business. Overtake the industry by learning ñHow Success Coaching Can Save 
Your Career.ò Your Publicist Knows is a success coaching entity evolving from Industry Exxposed Public 
Relations. Implementing an expeditiously strategic approach to saving careers, Public Relations strategist 
CoCo Wade engages with renowned businesses and talents as they pioneer to gain control of their path to 
success. Mutual struggles amid economic shifts, financial curves and the demand for what is desirable in 
business structures is ultimately diminishing entrepreneurs ability to sustain. As talents and entrepreneurs, 
many of the obstacles faced are as a result of limited knowledge behind the business. Success coaching is 
an extremely useful tool as it provides one-on-one guidance and consulting as well as a step-by-step     
approach to achieving your goals and becoming financially independent. Gain control of your future by 
partnering with a success coach. Building your brand means building you team. Your network is your     
network, so start winning at everything you doé.learn how success coaching can save your career. There 
are secrets to success that your competitors fear you knowing because inevitably, ñYour Publicist Knows.ò  
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