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On Festiv
al G

igs
 

There is actually a science to the madness. Musicians, recording artists and record label execs are of-
ten trying to uncover ways to get on festival stages. As with anything else, there is protocol to follow.  
Keeping in mind, that you or your artist are not the only talents who desire to perform on the big stage. 
The problem is...festival promoters receive upwards of 2,000 artist submissions annually. In most cases 
there are only 75 to 100 performance spots available. So, it like a needle in a hay stack.  
 
My advice would be to properly package yourself or your artist with an awesome presentation. Materials 
and content such as an EPK, Bio, Press Release, etc. These are the things that can help an artist stand 
out amongst competition. The leading tool would be great talent and stellar music. Think about the 30 
second rule. If you music doesnôt capture their attention within the first 30 secondsðyou may want to 
start over or pick another song. Ultimately, with the right team of professionals by your side, a great tal-
ent/artist, proper package and a hot image...youôre sure to get results sooner than you think. Donôt be 
afraid to invest in obtaining the materials you need to get the look you want. Because before you com-
pare yourselves to other leading artists in the industry...donôt forget to look at everything they are doing. 
Particularly their presentation. They probably got where they are because they did what they did...if you 
catch my drift. Even though artists are making moves, that doesnôt mean they started the race when 
you did. They might have several years of a head start, which might have also included head aches and 
upsets for them as well. Stay focused on what YOU need to be doing in order to gain success! Because                
if you are great at what you do...and if you do it well. You are destined to win! 

 Festival promoters also establish time sensitive deadlines. If you are planning to participate in a         
stage performance at a festival you will need to submit by their deadline in order to be consider  
amongst many other applicants. Itôs quite simple really. The biggest thing is having the materials 
and content necessary to fit the standard. But, once you doðsubmit yourself or your artists and 
await a follow-up from the promoters. Generally, if you donôt hear backðthat means you werenôt ac-
cepted. But keep trying, they just might be keeping your information and submission on file. In     
   the past, we have gotten last minute call from promoters indicating that a spot has opened up  
     within days or weeks of the event. There are times when other talents might cancel. This may  
      be your gate way in...the good thing is if you do well the first time, youôll more than likely be  
       invited back again. Because seemingly, once youôre in...youôre in! 
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